	LoopMarketer.AI
BRAND VOICE WORKSHEET
Everybody sounds the same. 
Except you.
Twenty minutes. Fill it in once, then give it to every AI tool you use, including ours.


	
	
	
	



	01  FIVE PHRASES YOU SAY CONSTANTLY
The words customers repeat back to you.
	
	02  THREE PHRASES YOU WOULD NEVER SAY
Pet hates and competitor clichés. Often easier to start here.

	1.  
	
	1.  

	2.  
	
	2.  

	3.  
	
	3.  

	4.  
	
	

	5.  
	
	


03  THREE PIECES THAT SOUND MOST LIKE YOU
A newsletter that got replies, a post that started a conversation, a page you are quietly proud of.
	
	TITLE OR LINK
	WHY IT SOUNDS LIKE YOU

	1.
	
	

	2.
	
	

	3.
	
	


04  YOUR READER, IN ONE SENTENCE
Define the reader, not the demographic. Example: “Operations managers at 20-person firms who have just inherited a broken process.”
	

	


Competitor test: could a competitor use this sentence unchanged? If yes, narrow it until they could not.
05  OPINIONS ONLY YOU WOULD SAY OUT LOUD
What you are willing to argue with. Voice is as much what you stand for as how you phrase it.
	1.
	

	2.
	

	3.
	




HOW TO USE IT
Fill it in once. Use it everywhere.
1. Give it to your tool once. Paste it into the custom instructions, project knowledge or brand settings of whichever AI tool you use, so it applies to every draft rather than living in a document you copy from.
1. Include the reference pieces. Real examples teach tone faster than any description. Paste the text of your three pieces, not just the links.
1. Fix the brief, not the draft. If a banned phrase appears or you correct the same thing twice, add it to this worksheet. Another round of edits fixes one post. An updated brief fixes all of them.
1. Run the thirty-day read-through. Read your last ten pieces in one sitting and answer the four questions below.
06  PASTE-READY BRIEF
Copy this into any AI tool and replace each bracket with your answers from page one.
	You are writing for [business name], a UK business.
Our reader: [section 04].
Phrases we use naturally: [section 01].
Never use these words or phrases: [section 02].
Opinions we hold: [section 05].
Match the tone of these examples: [paste the text from section 03].
Write in UK English.
If a sentence could describe any competitor in our sector, rewrite it.


07  THIRTY-DAY READ-THROUGH
	
	YES
	NO

	Do all ten pieces sound like one business wrote them?
	☐
	☐

	Did any phrase from section 02 slip through?
	☐
	☐

	Could a competitor have published any piece unchanged?
	☐
	☐

	Did you correct the same thing more than twice?
	☐
	☐


One “No” on the first question, or one “Yes” on any of the others, means the gap is in the brief. Update this worksheet before you edit another draft.
	
	
	
	


	WANT IT BUILT FOR YOU?
This worksheet is the starting point. The Foundation Builder goes further.
LoopMarketer.AI turns your business into a full ideal customer profile, a messaging framework built from your customers’ own language, a competitor landscape and a customer journey map. Every draft is generated against them and checked for brand voice and tone, and nothing is published without your sign-off.
Book a free demo:  loopmarketer.co.uk/demo
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